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MNC VISION

• To increase Canadians’ awareness of melanoma, a potentially life-threatening skin
cancer, and its prevention through education, advocacy and research;

• To support melanoma patients, caregivers and medical professionals through
current and coordinated information and services; and

• To create a national network advocating for additional treatment options and a
united voice for patients with melanoma.

MNC VALUES

We believe in the collective strength of patients’ voices, and work to uphold their 
right to:

• Equal and affordable access to the best available treatment and therapies for
melanoma

• Accessible, consistent information and treatment standards and protocols to ease
the stress and confusion of receiving a diagnosis

• Open, empathetic and honest dialogue with their doctors

We support individuals whose lives 
have been changed by melanoma. 
We are advancing the prevention of 
melanoma through advocacy and 
education.



“Annette Cyr is a 
remarkable and gener-
ous woman. She called 
and walked me through 
my diagnosis, helped me 
understand my next 
steps, what resources to 
use and how to prepare 
for my first oncology 
appointment.”



The Melanoma Network of Canada is committed to: 
• Treating people with compassion and respect, listening so they know they have

been heard and giving them opportunities for empowerment and self-direction;
• Understanding and accepting the different ways patients express their needs and

feelings;
• Recognizing the individuality of each patient and acknowledging their unique expe

riences, values, beliefs and opinions;
• Satisfying patients’ fundamental needs and helping them to achieve positive out

comes; and
• Creating an environment of transparency and accountability.

AWARENESS
PREVENTION
SUPPORT
ADVOCACY

The Melanoma Network of Canada was founded 
in 2009 by Annette Cyr, a patient and three-time 
survivor of melanoma, with support and 
assistance from a patient survivor and a patient 
caregiver.  We serve Canadian melanoma 
patients across the country by coordinating 
education and prevention efforts, providing a 
strong voice for patients and supporting 
melanoma research. 

SINCE 2009



MELANOMA
A SERIOUS
FORM OF 
SKIN 
CANCER

most frequently diagnosed
cancer in Canada and 
fastest-growing cancer 
worldwide1
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if detected early 

and unlike many cancers, clearly visible on skin3

source: 1,2,3 -Canadian Cancer Society’s Advisory. Committee on Cancer Statistics. Canadian Cancer Statistics 2017. Toronto, ON: Canadian Cancer Society; 2017. Available at: https://goo.gl/ZxY9ht



Easily prevented by wearing sunscreen, 
wide-brimmed hats, protective clothing 
and sunglasses, and seeking shade between 

85.4% caused by over-exposure to ultraviolet 
radiation from sun and artificial sources 
(sunlamps, tanning beds)4

UV rays
UV RAYS 
CAN GET 

THROUGH 
CLOUDS, 
FOG AND 

HAZE6

it only takes one 
BLISTERING SUNBURN 
in any season to double a 
person’s chances of  
DEVELOPING MELANOMA51

Canadian 
incidence rates 
have tripled 
over past 30 
years, with 
7,200 people 
diagnosed in 
20172

High 
      Survival 

source: 4: World Health Organization https://gco.iarc.fr/causes/uv/tools-map?mode=1&sex=0&population=1&continent=0&cancer=0&key=paf&age_group=3  |  5: American Academy of Dermatology
https://www.aad.org/media/stats/conditions/skin-cancer    6-7-8:  http://journal.cpha.ca/index.php/cjph/article/view/5556/3489
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signs
OF PROGRESS
FROM THE CHAIR & FOUNDER

ENCOURAGING 



It has been nearly 10 years since the MNC was launched, and in that time, we have seen major 
changes in the melanoma treatment landscape. The introduction of targeted therapies and 
immunotherapies, as well as improvements in surgical procedures and radiation, have 
brought hope and a quality of life to many that would not have been possible just a short time 
ago. We are proud of the contribution we’ve been able to make to raising awareness of this 
disease and influencing the approval of drug therapies and access across Canada. 

The last couple of years have been difficult for many patients and their families as federal 
agencies, provincial governments and insurers have created barriers for timely access to 
life-sustaining and potentially life-saving treatments. However, the fact we were able to 
influence the Ontario government to take advantage of a program offering significant subsi-
dies and early access to a life saving combination therapy until the end of 2018 shows just how 
far MNC has come as a recognized and authoritative voice for melanoma patients.   

There are many other encouraging signs of progress. MNC ran a national public awareness 
campaign for May is Melanoma Month that gave us a powerful platform for our key messages 
around sun safety and early detection. The number of camps registered for our Screen Me Sun 
Aware program, counsellors trained, and kids taught sun safe behaviours increased significant-
ly to 76,500.  On the hottest day of the year – the kind that really drives home the need for the 
sunscreen provided by our national sun safety sponsor Neutrogena – we held our most 
successful Strides for Melanoma Walk for Awareness. The walk brought in over $300,000 that 
will go straight into MNC education, prevention and support programs. 

While there is still much to do, it has been a good year. None of these achievements would 
have been possible without the steadfast commitment and hard work of our Board members, 
staff, partners, sponsors, funders, volunteers and supporters. I thank you all -- for your 
confidence in us, for your belief in this cause, and for your dedication to the remarkable people 
we serve. 

“A RECOGNIZED AND AUTHORITATIVE 
 VOICE FOR MELANOMA PATIENTS.”

Annette Cyr,
Chair & Founder
Melanma Network of Canada



FROM THE EXECUTIVE DIRECTOR

Are Our
PASSION
PATIENTS



A few years ago my mother went to a routine checkup with her family doctor and a mole looked to 
be suspicious.  She was sent to a dermatologist, had it removed and it turned out to be early stage 
melanoma.  She was lucky in that it was detected, removed and after several tests she needed no 
further treatment.  I lost my father to skin cancer a few years later. He was an outdoor enthusiast 
who spent hours in the sun unprotected. When he went to his family doctor about the skin lesions 
he’d noticed, he was told it wasn’t serious. These lesions were repeatedly removed, but by the time 
he was finally referred to an oncologist three years later, he was diagnosed with an aggressive form 
of cutaneous squamous cell carcinoma (skin cancer) that had reached Stage IV and metastasized. 
After losing my father, I joined MNC in 2016 – to honour his memory by promoting the simple habits 
that can dramatically reduce the risk of developing melanoma and skin cancer, and by helping 
patients to get the right diagnosis and the right treatment at the right time.  It is organizations such 
as ours who provide patients and caregivers with the information they need, that along with advoca-
cy, helps families, so that they can be educated about treatment options and not be left behind by a 
clogged, and under resourced healthcare system.  MNC has the programs and services in place to 
provide patient support and advocacy, so that there can be more positive outcomes as a result of 
awareness and early detection.  We are the patient voice that I wish I had access to when my family 
was faced with melanoma and skin cancer diagnosis.  

MNC already has the programs in place to accomplish this; our mandate to help Canadians navigate 
their melanoma diagnosis, and to spread the word of early detection, screening, and prevention 
techniques. Our focus for 2018 is to ensure that more Canadians have equal access to early detection 
and timely treatment. 

First, we need to broaden, and deepen, our community engagement. Since prevention is the best 
cure, we will step up our outreach efforts to make sun safety and regular skin checks become second 
nature. Since knowledge is power, we will work with nurse oncologists, family physicians, and derma-
tologists to increase the rates of early detection, hold more patient information sessions across 
Canada, and advocate for greater and more affordable access to early treatment. And since sharing 
the same lived experience builds emotional strength, we will foster more lasting relationships among 
patients, families, caregivers and survivors through enhanced support groups and peer-to-peer 
mentoring.  

Second, we must involve a wider range of stakeholders. In 2017, MNC received invaluable informa-
tion and generous support from the pharmaceutical and consumer companies, cancer care centres, 
private foundations, media and business sponsors. In 2018, we hope others will join them. We want 
to share our work with more medical associations and contribute to the thinking of more health 
policy-makers. We can significantly raise the profile of prevention by partnering with manufacturers 
of products that create shade, protect skin and provide Vitamin D from sources other than the sun. 
The insights gained from speaking with thousands of patients each year could inspire scientists to 
undertake new kinds of cancer research. We also need to develop a committed team of volunteers 
to support our signature fundraising events and program delivery. 

I believe it can be done, and I am grateful to be part of an organization and a community that 
supports that belief every day. 

Alexa Cain
Executive Director
Melanoma Network of Canada



The Strides for Melanoma Walk for 
Awareness is an opportunity to cele-
brate a memory or support a loved 
one whose life has been changed by 
melanoma. It has also become 
MNC’s most important awareness 
and fundraising initiative, growing 
from one location in 2011 to 19 in 
2017, plus a virtual walk. 1,287 partic-
ipants and corporate sponsors 
helped us raise over $300,000, a 24% 
increase over 2016. Before the walk, 
we ran two Facebook contests. One 
showed a bottle of Neutrogena sun-
screen “posing” at famous sites along 
one of the walk routes, and asked 
followers to guess where it was. The 
other asked people to tell us who 
they were walking for. The contests 
reached over 11,000 people, and 
prizes included RBC Visa cards and 
Neutrogena gift packs.

Building awareness of melanoma’s 
incidence and severity, as well as 
ways of preventing it, was a priority 
in 2017. MNC hired a public relations 
firm to strengthen our efforts, with 
excellent results. Between them, the 
Screen Me and Strides for Melano-
ma campaigns reached almost 18 
million people across Canada via 
press releases to print, broadcast 
and digital media, poster distribu-
tion, online competitions, and more. 
Interviews were arranged on various 
radio programs, such as NewsTalk 
1010 (Toronto), Jewel Radio (York 
Region), The Weather Network, 
Virgin Radio (Winnipeg) and Boom 
97.3 (Toronto), and in print/digital 
media like NOW Magazine, the Ham-
ilton Spectator, the North York 
Mirror, the National Post and the 
Winnipeg Free Press. Community 
newspaper hub “Inside Toronto” 
gave MNC Board Chair Annette Cyr a 
high-profile opportunity to share key 
messages about the health risks of 
UV exposure, the importance of 
year-round sun safety, and the effec-
tiveness of early detection to 
increase the chances of survival. The 
campaigns also succeeded in driving 
up the number of unique visitors to 
our website by an impressive 31%. 

      2017 HIGHLIGHTS
STRIDES FOR MELANOMA

IN THE NEWS



The risk of over-exposure to UV radi-
ation is especially high at summer 
camp, where outdoor activities are 
the main focus. In 2017, our 
award-winning Screen Me Sun Aware 
program taught 1,006 camp staff 
along with 75,530 campers and, by 
extension, their parents about 
simple sun safety practices as part of 
our prevention activities. To rein-
force that learning, MNC developed 
the Sun Safety Sing-A-Long Video, 
complete with a song sheet, dance 
moves, and a colouring sheet featur-
ing the video’s characters.  The video 
debuted on the Rogers Centre's large 
video board during theToronto Argo-
nauts vs. Hamilton Tiger-Cats home 
opener game in June, before being 
sent out to all 78 camps participating 
in the Screen Me program. At five 
camps, we also piloted a set of fun 
stickers, each with a character and 
sun-safety message from the video, 
that campers could collect as a 
reward for developing lifelong, and 
life-saving, sun-safe habits.  

Awareness, prevention and early 
detection were front and centre at 
corporate Sun Safety events in 2017. 
During the Johnson & Johnson Sun 
Awareness BBQ, Loyalty One’s Well-
ness & Environmental Fair, the 
Avison Young Golf for a Cure event 
and the Hatch Health & Wellness 
event, over 1,000 employees tested 
their prevention knowledge and 
their skin. MNC brought in the MedX 
MoleMate™ device to provide 
on-the-spot, non-invasive and pain-
less electronic scans of any moles 
participants were worried about, as 
well as a special UV camera that 
revealed sun-damaged areas on 
their faces.

AWARENESS
PREVENTION
SUPPORT
ADVOCACY

SCREEN ME SUN AWARE PROGRAM

CORPORATE SUN SAFETY PROGRAM



The more we learn about patient and caregiver needs for support and sun safety 
behaviours, the better we can target our programs. 68% of the walkers who took 
part in our Strides for Melanoma survey said they were aware of MNC programs 
and services, and 33% were proud to make a difference in support and preven-
tion. While these results tell us that our awareness efforts are working, another 
survey revealed how far we still have to go to make prevention and early detec-
tion automatic for all Canadians. During May is Melanoma Month, we surveyed 
300 Canadians, and found that over 50% had had a severe sunburn as children, 
doubling their chances of developing melanoma as adults. While 83% knew what 
melanoma was, only 55% checked their skin monthly for any suspicious moles or 
bumps and rather than using the standard ABCDE method, simply guessed at 
the severity; just 32% had moles checked out by a doctor. Patient surveys 
throughout the year revealed that 53% of respondents self-detected a worrying 
mole or lesion, while family physicians diagnosed just 6%, indicating an urgent 
need for more physician education. The average time between diagnosis and 
getting an appointment with a dermatologist was one to two months, but 17% 
waited longer. From the 80% of respondents who were newly diagnosed, 35% 
were already at Stage IV (metastatic) and in need of a much quicker response. 
This is just some of the data that MNC regularly submits to the Pan-Canadian On-
cology Drug Review (pCODR) as part of its ongoing advocacy work.  

At 10 Melanoma Information Ses-
sions across Canada, panels of on-
cologists, psychologists, social work-
ers, nurses, pharmacists and survi-
vors covered melanoma from every 
angle to support newly diagnosed 
patients. Topics included new drug 
availability and reimbursement, tell-
ing children about a diagnosis, side 
effects, and myths and misconcep-
tions. 

In October, MNC partnered with 
Toronto General Hospital to offer a 
cooking class to support melanoma 
patients in managing symptoms and 
side effects. In the hospital kitchen, 
the University Health Network 
chef/dietitian created recipes for an 
appetizer, an entree, and a dessert. 
The free class was videotaped and 
patients across Canada participated 
via webinar.

COOKING CLASS MELANOMA INFORMATION SESSIONS



Melanoma Awareness month in May is dedicated to raising awareness of this 
deadly, yet highly preventable, form of skin cancer. In 2017, MNC undertook a 
national public awareness campaign, arranging for the CN Tower to be lit up in 
bright yellow for melanoma and bringing young cancer and transplant patients 
from Ronald McDonald House Charities to a Blue Jays Game. Other events includ-
ed a presentation to camp nurses at the Ontario Camps Association Health 
Conference and the MNC Tee Off for Melanoma golf tournament, attended by 104 
golfers. A media kit distributed to print, broadcast and digital journalists in 
Toronto, Ottawa, Calgary, Edmonton and Vancouver generated stories and 
interviews. Highlights  included CP24, 680 News, the Sun (Toronto, Winnipeg, 
Edmonton, Calgary), the Weather Network, CHUM FM, CBC Radio, Canadian Living 
and Global TV.
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Photo Details
1: MNC at the Toronto Blue Jays Care Booth
2: MNC at Hatch Corporate Wellness event 
    performing UV Scans. 
3: Cutting the ribbon at the Toronto Strides for 
    Melanoma Walk for Awareness. 
4: Shade Sail presentation at Camp Robin    
     Hood. 
5: MNC at Johnston & Johnston corporate
Sun Safety BBQ. 
6: MNC sun safety station at AY Golf for a Cure. 
7: MNC Toronto Patient Information Session. 
8: MNC at ELLICSR Wellness Kitchen.
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MAY IS MELANOMA MONTH



Support
from the MNC patient community

Gratitude

Thank You   For Giving Us Renewed Hope



“I don’t know what I would have done or where I’d be without MNC. I found people 
that understood what I was going through, how I was feeling and what steps I 
needed to take to get my questions answered so I could sleep at night again. Not 
only have I found a place with MNC but my husband and grown kids have too, as 
well as friends, family and extended family.” - Patient

“I received notice today that [our insurance company] will now cover my treatments.  
Thank you so very much for all of your efforts to help us achieve this break. I know 
you spent many hours of lobbying on our behalf, calling and giving us direction and 
hope. Words cannot express how this will positively impact our lives. I want to con-
tribute to your organization in the near future once this all comes to reality. Thank 
you, thank you, and thank you for all you have done for us.” – Patient

“My family has been 
through so much with 
my diagnosis. I learned 
more at this meeting 
than I have in the last 
four years of treatment. 
Thank you for arranging 
this and giving us
renewed hope.” –  
Melanoma Information 
Session participant

“I go to my melanoma 
support group run by 
MNC every month and 
find it extremely helpful 
and like another family. 
I did the Strides for Mel-
anoma walk this year 
with my dad, husband 
and friends to help raise 
money and spread 
awareness about this 
horrible disease.” – Sup-
port Group participant

Support
Gratitude

Thank You   For Giving Us Renewed HopeThank You   For Giving Us Renewed Hope
“I understand the 
importance of patient 
support and resources, 
especially psychological 
support. Through the 
remarkable grounwork 
the Melanoma Network 
of Canada has set forth 
and the continuous sup-
port from volunteers, I 
hope that melanoma 
patients and cancer 
patients as a whole can 
receive the proper sup-
port services they 
deserve.” – Volunteer



MELANOMA NETWORK 
OF CANADA

FINANCIAL SUMMARY
FOR THE YEAR ENDED  DECEMBER 31, 2017

EXPENSES

TOTAL
REVENUE
$748,106

2017

$421,030 - Corporate Contributions

$230,592 - 
Fundraising 
Events & 
Donations

$93,439 - General Donations

$3,045 - 
Interest Income

REVENUES

TOTAL
EXPENSES
$626,598

2017

$287,871 - Programming

$128,595 - 
Administration

$210,132 - Fundraising



Avison Young
Donation Presentation
Golf for a Cure
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Stephanie Campbell, Director
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Foundations
Air Canada Foundation
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Johnson & Johnson
Merck
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MedX Health Corp.
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# 85491 3050 RR0001
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