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The mole that London, Ont. businessman 
Jim Kipp discovered on his back in 2005 didn’t 
look at all suspicious. It had none of the charac-
teristics that raise skin-cancer red fl ags.

In fact it looked like a big pimple, says his 
daughter, Jessica. “We were teasing him about 
it, about being too old to have zits.”

But he could feel it tingling, says his wife, 
Wendy. And, since his sister had already dealt 
with skin cancer, he decided to have it checked. 
The diagnosis: melanoma.

The mole was removed and he was clear for 
four years. But in 2009, a lump in his armpit 
turned out to be cancerous, treated with surgery 
and a year of chemotherapy. Then, in the spring 
of 2011, spots appeared on his lungs and later 
on his brain. He succumbed to the disease on 

Aug. 19, 2011, the day after his and Wendy’s 
32nd wedding anniversary.

That pattern isn’t unusual, says Annette Cyr, 
a three-time melanoma survivor and founder 
and chair of the Melanoma Network of Canada, 
a patient-led organization that provides support 
and funding for awareness, education, advocacy 
and research.

“The diffi culty with melanoma is that it can 
spread anywhere,” Cyr says. “Other cancers 
tend to have a pattern of spread but because 
melanoma tends to spread through the lym-
phatic system and through the blood, it can go 
anywhere in the body. It can start on your ankle 
and end up in your brain.”

It’s also highly resistant to both chemothera-
py and radiation, generally the front-line cancer 
treatments, she says. Thus, early detection is a 
key factor in achieving successful outcomes.

But the obstacle to that is lack of awareness. 
Although it’s the seventh-most-commonly-oc-
curring cancer nationally, affecting some 6,000 
Canadians in 2013, it’s not on the radar for 
many people.

This is something the Kipp family attests to. 
Following Jim’s death, Wendy and daughters 
Jessica and Cassandra opened James Street, a 
home decor and gift shop in the Lake Erie vil-
lage of Port Stanley. It’s dedicated to the hus-
band-and-dad and infused with his spirit, from 
the entrance poster telling his story to frequent 
fundraising efforts for melanoma research.

“Since we’ve been here, we’ve heard so many 
stories, so many people who say, ‘I didn’t know 
you could die from that,’” Wendy Kipp says. 
“People don’t understand. We need to get the 
awareness out there.”

Increasing awareness about the disease and 
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about early detection and prevention is a big part 
of the Melanoma Network’s mission, promoted 
through education campaigns and events.

Prevention is a huge part of the message. 
“Along with lung cancer, it’s one of the most 
highly preventable cancers out there,” Cyr says.

The leading cause of melanoma is overex-
posure to ultraviolet or UV radiation from the 
sun or artifi cial sources, such as tanning beds 
and sunlamps. The damage is cumulative so it’s 
never too late to start protection, she says.

She stresses that there’s no such thing as a 
healthy tan. “Tanning is the body’s response to 
UV exposure. It’s skin damage. Any dermatolo-
gist that looks at tanned skin will see damaged 
skin. They won’t see a ‘healthy glow.’”

This is a lesson the Kipp daughters have tak-
en to heart. “I used to tan but now I’m commit-
ted to pasty white,” says Jessica.

Observes Cyr, “We’re at the infancy but I 
think the future looks more promising than it 
has in the history of melanoma.” 

Part of her optimism stems from recent 
groundbreaking drug-therapy discoveries. Two 
drugs with proven success in impacting survival 
rates and each affecting the cancer in a different 
way were approved by Health Canada in 2012:

• Zelboraf, from Roche Canada, works by 
targeting and inhibiting the mutated BRAF pro-

Drug breakthroughs, peer support and awareness campaigns are combining 
to make inroads in the fight against melanoma – metastatic skin cancer

By Ellen Ashton-Haiste

Members of the Kipp family continue to work to assist melanoma research following the death of 
family patriarch Jim Kipp (pictured above) in 2011.

Annette Cyr is a t
hree-time 

melanoma survivor and founder of 

the Melanoma Network of Canada.
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Th e path to vitality

 - Ruth V., Ontario

Aft er having 5 children, 
I had a very hard 
time losing the extra 

pounds. At 55, I  found myself 
constantly dressing to disguise 
my belly, staying away from 
tight clothes.

I read about Chili Burn in a 
magazine and decided to give 
it a try.  I had nothing to lose. 
Aft er 6 months of taking Chili 
Burn, I lost 30 pounds and 
aft er 12 months I reached my 
ideal weight, losing 38 pounds 
in total. I am very happy with 
the results of this product and 
now recommend it to friends 
and family. 

I get a kick out of the fact that 
I can be a grandma and still 
fi t into my wedding dress! 
I achieved all this by eating 
three healthy meals a day, 
drinking lots of water and 
taking Chili Burn twice a day. 
While exercise is important, 
Chili Burn proves that what 
you put into your mouth is 
just as important. 

Th is product will suit anyone 
who would like to lose weight 
with natural ingredients and 
be side eff ect free. I highly 
recommend it.”

Ruth has gone from a size 12 to a size 
6 and feels great! She actually got back 
into her wedding dress of 37 years ago, 
after taking Chili Burn!

using Chili Burn™

I lost 38 pounds 

NATURAL FAT BURNER!
To lose weight you need to burn more cal-
ories than you eat. But doing that can be 
difficult. Chili Burn is a natural fat burner, 
based on green tea, chili and chrome, 
that will help you increase the amount 
of calories your 
body uses. 

* ® / ™ Trademarks of Loblaws Inc. Used with permission. All rights reserved. Loblaws Inc., its parent company or any of its franchisees 
and/or affiliates are not a sponsor of, nor affiliated with New Nordic.To make sure this product is right for you, always read the label and 
follow the instructions.1-Although Ruth lost weight without diet or exercise, New Nordic recommends a healthy and active lifestyle in order 

to obtain the best results. 

NEW NORDIC
newnordic.ca

Melanoma 
fundraiser
May is Melanoma Awareness Month and the 
Melanoma Network of Canada is launching a 
new fundraiser.
Under The Canopy will feature culinary de-
lights from renowned chefs – Arpi Magyar, 
Bertrand Alepee, Chris Brown and Cory Vitiello 
– plus entertainment from the islands and an 
art auction, May 1, 7 p.m., at Leon’s Round-
house, 255 Bremner Ave., Toronto.
All proceeds will go to the Melanoma Net-
work’s programs and services.
For further information email jbassett@bas-
settevents.ca.

Know your ABCs:
Early detection is a key factor in surviving 
melanoma.

The signs are different for everyone and 
may or may not include these ABCs. But if 
one or more of these do occur, it’s time to visit 
a dermatologist.

Asymmetry: The shape of one half of the 
mole does not match the other.

Border: The edges are ragged, notched, un-
even or blurred.

Colour: Shades of black, brown and tan 
may be present. Areas of white, gray, red, or 
blue may also be seen. Some melanomas will 
show a loss of colour in a pre-existing mole or 
in the area surrounding it.

Diameter: Diameter is usually larger than a 
quarter-inch. Also note any moles that have 
grown in size.

Evolution: The mole has been changing in 
size, shape, colour, surface or appearance. 
Also check if a new growth develops in an 
area of previously normal skin. Watch for 
pale, pearly nodules that may grow larger and 
crust, or red, bumpy, scaly, sharply defi ned 
patches. Be alert to sores that do not heal or 
patches of skin that bleed, ooze or itch. 

Cancer Month

Melanoma:
know the facts
• Melanoma is a serious form of skin 
cancer and one of the fastest-growing 
cancers worldwide.

• The survival rate for melanoma is high 
if it’s detected early.

• In Canada, incidences of melanoma 
have more than tripled in the last 30 
years and continue to rise.

• Melanoma is one of the top seven 
most frequent cancers in Canada, af-
fecting 6000 people in 2013 and causing 
1,027 deaths.

• It takes only one blistering sunburn to 
double a person’s chances of developing 
melanoma.

• Lifetime risk for melanoma is now 1 in 
63 versus 1 in 1,500 in the 1930s.

• In North America, one person dies from 
melanoma every hour.

•  The leading cause of melanoma is 
overexposure to ultraviolet radiation from 
the sun or artifi cial sources.

• UV rays can penetrate clouds, fog 
and haze. Water, sand, concrete and 
especially snow can refl ect, and even 
increase, the sun’s burning rays.

• You are at a higher risk for melanoma 
if you have fair skin, red or blond hair, 
freckle easily, have many moles, have a 
close family history of melanoma, a his-
tory of severe burns, excessive exposure 
to UV light.

• Early exposure to tanning beds can 
increase a person’s chance of developing 
melanoma by 75 per cent. 
  

Melanoma (from last page)
tein, a genetic mutation found in about half of 
all melanoma cases.

• Yervoy, an immunotherapy drug from Bris-
tol-Myers Squibb Canada, indirectly targets the 
tumour by stimulating the immune system to 
recognize and destroy melanoma cells, and spe-
cifi cally blocking an antigen that plays a role in 
suppressing normal immune response.

Other medication therapies have followed. 
Last July Health Canada approved two more 
drugs –  Tafi nlar and Mekinist from GlaxoS-
mithKline – both oral treatments for patients 
with the BRAF gene mutation.

Cyr is hopeful that more funding will be al-

located for melanoma treatment research.
In this the Kipps are doing their part, as well. 

Each year, on the anniversary of Jim’s death, 
they hold a weekend sale at James Street with 
a portion of profi ts donated to melanoma re-
search. Their gift-wrapping service at the shop 
also supports the cause.

And last year, they held a Halloween Hoote-
nanny – that holiday being one of Jim’s favou-
rites – a costume party and dancet hat raised 
$3,500 for the research. They’re planning a 
repeat event this year and hope to make it an 
annual fundraiser. “There’s real satisfaction in 
doing this and it’s a comfort knowing that we 
can give back,” says daughter Cassandra.


